
                                                 

 

Module 

MODULE 3| EUROPEAN UNION – Topic 5 

Topic Title 

 

The single market 

o Free movement of persons, goods, services and capital 

Introduction 

 

In this lesson student will get an information about what is the European single market, how it 

benefits the EU citizens and businesses, what policies define it and what effects it has. 

 

Lesson time foreseen 

 

40 minutes = 1 lesson 

Lesson Content 

 

What is a single market? 

The Single Market refers to the EU as one territory without any internal borders or other 

regulatory obstacles to the free movement of goods and services. A functioning Single Market 

stimulates competition and trade, improves efficiency, raises quality, and helps cut prices. The 

European Single Market is one of the EU’s greatest achievements. It has fueled economic growth 

and made the everyday life of European businesses and consumers easier. 

 

EU’s objective 

• The single market is one of the European Union’s greatest achievements. Restrictions on 

trade and free competition between member countries have gradually been eliminated, 

thus helping standards of living to rise. 

• The ‘four freedoms’ are the basis for the single market: free movement of persons, goods, 

services and capital. 

• Over the years, the EU has introduced a number of policies (on transport, competition, 

etc.) to help ensure that as many businesses and consumers as possible benefit from 

opening up the single market. 

• The single market has not yet become a single economy: some sectors (in particular 

services of general interest) are still subject to national laws. Freedom to provide services 

is beneficial, as it stimulates economic activity. 

• The financial crisis that began in 2008 has led the EU to create a ‘banking union’ with 

tighter rules on the protection of savings and a common European supervision of banks. 

  

How is it put in practice? 

 

Single Market for Goods 

The EU Single Market accounts for 500 million consumers and 21 million small and medium-sized 

enterprises (SMEs). The Commission’s main goal is to ensure the free movement of goods within 

the market, and to set high safety standards for consumers and the protection of the 

environment. 



 

Single Market for Services 

Services are crucial to the Single Market. They account for over 70% of all economic activity in the 

EU and a similar proportion of its employment. EU companies have the freedom to establish 

themselves in other EU countries and the freedom to provide services in countries other than the 

one in which they are established.  

 

Digital Single Market 

A fully functional Digital Single Market would bring many benefits to European businesses and 

consumers. It would promote innovation, contribute €415 billion to the EU economy each year 

and create hundreds of thousands of new jobs. The Commission has adopted an ambitious 

strategy to complete the Digital Single Market that targets ICT standards and interoperability, the 

modernisation of intellectual property rights enforcement, parcel delivery, the collaborative 

economy and e-commerce. 

 

Standardisation 

Standards are voluntary technical specifications that apply to various products, materials, services 

and processes. They can help reduce costs, improve safety, enhance competition and facilitate the 

acceptance of innovations.  

 

Barriers to trade 

The Commission works to remove or reduce barriers to intra-EU trade and prevent the creation of 

new ones so enterprises can trade freely in the EU and beyond. It applies Treaty rules prohibiting 

quantitative restrictions on imports and exports (Articles 34 to 36 TFEU ) and manages the 

notification procedures on technical regulations (2015/1535) and technical barriers to trade. 

 

CE marking 

The Commission introduced the CE mark to indicate that a product meets high safety, health and 

environmental protection requirements and can be sold throughout the European Economic Area. 

See the guides for manufacturers, and importers and distributors, and read about CE marking in 

your country in the CE marking section. 

 

Public procurement 

Public procurement is the acquisition of goods and services by public authorities such as national, 

regional, or municipal governments. The EU works to ensure that public procurement is fair, 

competitive and conducive to the Single Market.  

 

Governance and monitoring of the Single Market 

The Commission monitors the application of EU law and can launch infringement proceedings 

against EU countries that do not comply. It monitors the functioning of the Single Market, 

producing evaluations and key economic reports. The Single Market Forum gathers stakeholders 

to examine the state of the Single Market and contributes to policy evaluation. The forum 

monitors the implementation of the Single Market Act. 

 

Policies underpinning the single market 

• Transport -  

o The EU’s activities have focused on ensuring the freedom to provide services in 

land transport. In particular, this means giving transport companies free access to 

the international transport market and allowing transport firms from any EU 

country to operate in all other EU countries.  

o All EU airlines may now operate air services on any route within the EU and set 



fares at any level they choose. Consequently, many new routes have been opened 

and prices have fallen dramatically. Passengers, airlines, airports and employees 

have all benefited. 

o Similarly, passengers are benefiting from increased competition between railway 

companies. 

o Shipping — whether carried out by European companies or by vessels flying the 

flag of non EU countries — is subject to EU competition rules. These rules are 

intended to combat unfair pricing practices (flags of convenience) and also to 

address the difficulties facing the ship By opening up the telecommunications 

market to competition, building industry in Europe. 

• Competition - The EU’s competition policy is essential for ensuring that, within the 

European single market, competition is not only free but also fair. The purpose of this 

policy is to prevent business cartels, aid from public authorities or unfair monopoly from 

distorting free competition within the single market. 

• Protecting consumers and public health – EU legislation in this field aims to give all 

consumers the same degree of financial and health protection, regardless of where in the 

European Union they live, travel or shop. The need for EU-wide protection came into 

sharp focus in the late 1990s with scares over food safety issues such as ‘mad cow 

disease’ (BSE). To provide a sound scientific foundation for food safety legislation, the 

European Food Safety Authority was set up in 2002. The European Union also takes action 

to protect consumers from false and misleading advertising, defective products and 

abuses in areas such as consumer credit and mail-order or online shopping. 

 

•  

 

The single market benefits all consumers. For example, opening up national markets for services 

has brought down the price of telephone calls and roaming to a fraction of what they were 10-15 

years ago. Competitive pressure has also significantly reduced air fares in Europe. 

 

 

links 

 

Europe in 12 lessons (pdf) 

https://ec.europa.eu/growth/single-market_en 

 

 

Resources 

 

History of the EU Single Market (video) https://www.youtube.com/watch?v=SOkn8Uq4riQ 

 

 

 

 


